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GUIDE TO
“2010 Worldwide Hotel Industry Study”
Financial Year 2009
China Survey

In the interest of collecting and analyzing the update of China hotel industry
data, China Tourism Hotel Associate cooperates with Horwath International to
conduct “2010 Worldwide Hotel Industry Study, China Survey”. We appreciate
your valuable co-operation in completing this questionnaire. The following are
instructions to completing the Survey:

1. Please be assured that all data will be treated confidentially.

2. Please complete the questionnaire using block letters and write as
legibly as possible.

3. If your hotel has a separate Serviced Apartment section, please
contact us should you require a separated questionnaire.

4. The study is based on the “Uniform Systems of Accounts for the Hotel
Industry”. For properties who are not using the Uniform Systems of
Accounts, we have included an Explanation of Terms on the ensuing
pages. Please try to adhere to the Uniform Systems of Accounts so
that we can generate comparable data on a worldwide basis.

5. Please use the data of the 2009 financial year and please use the
same currency to answer all the questions.

6. If you have any queries with respect to this year’s survey or require any
assistance with completing the questionnaire, or request a soft copy of
the questionnaire, please contact: Horwath HTL at (010) 8518-1833 or
Email: szhang@horwathhtl.com

Please return the questionnaire via courier or fax
By March 15, 2010 to:

HORWATH HTL - BEIJING OFFICE
Unit 303, Tower E1, Oriental Plaza
No. 1 East Chang-an Ave.,

Beijing, 100738, China

Phone: 86(10) 8518 1833

Facsimile: 86(10) 8518 1832

E-Mail: vwu@horwathhtl.com
szhang@horwathhtl.com
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Explanation of Terms & Bases
Used

Room Sales

This category includes revenue from guest
accommodation rented on a part-day, full-
day, or longer period basis. The figures
include service charges but exclude hotel
accommodation tax and tips given to
employees. Revenue from public/function
rooms ordinarily used for food and beverage
service is not included in room sales.

Food Sales
This category includes revenue derived from
the sale of food in restaurants, through room
service or at banquets. The figures include
service charges but exclude tips given to
employees.

Beverage Sales

This category includes revenue from the
sale of wine, spirits, liqueurs, juice, beer, ale,
porter, mineral water and soft drinks. The
figures include service charges but exclude
tips given to employees.

Minor-Operated Department Sales

This category includes revenue derived from
telephone, laundry and valet services. It
also includes income from health centre,
swimming pool and other departments not
elsewhere mentioned.

Other Income

This category includes profit on foreign
exchange, concession income and other
income such as commissions from auto
rental, garage, parking lots and salvage.

Store Rental
This category includes all income from
rental of stores and showcases.

Cost of Food Sales

This category includes the cost of food
served to  guests, together  with
transportation and delivery charges, at
gross invoice price less trade discounts. The
cost of employees' meals is charged to the
appropriate department and does not
constitute a part of the cost of food sold.

Cost of Beverage Sales

This category represents the cost of wine,
spirits, liqueur, juice, beer, ale, porter,
mineral water and soft drinks and all other
material served as beverages, or used in

the preparation of mixed drinks, at gross
invoice price less trade discounts, plus
import duties, transportation and delivery
charges. The cost of employees' beverages
is charged to the appropriate department
and does not constitute a part of the cost of
beverages sold.

Cost of Minor-Operated Department
Sales

This category represents the cost of
telephone, laundry and valet sales and any
other minor-operated department sales.

Rooms Payroll & Related Expenses

This category includes salaries, wages plus
service charge percentage (if applicable)
paid to personnel of the rooms department
(front office, maids, doormen and porters).
Also included are the employee benefits
such as social insurance, medical allowance,
education, housing allowance, vacation and
holiday pay, goods and services to
employees free of charge or at markedly
reduced prices, employees' meals, awards,
social activities and pensions, if any.

Food and Beverage Payroll & Related
Expenses

This category includes salaries, wages plus
service charge percentage (if applicable)
paid to personnel in the food and beverage
department (purchasing, receiving, storage,
preparation, service, dishwashing, cashiers
and control). Also included are the
employee benefits such as social insurance,
medical allowance, education, housing
allowance, vacation and holiday pay, goods
and services to employees free of charge or
at markedly reduced prices, employees'
meals, awards, social activites and
pensions, if any.

Minor-Operated Department Payroll &
Related Expenses

This category includes salaries, wages plus
service charge percentage (if applicable)
paid to personnel in all minor-operated
departments, including telephone, valet
services, health centre, swimming pool and
other departments not elsewhere mentioned.
Also included are the employee benefits
such as social insurance, medical allowance,
education, housing allowance, vacation and
holiday pay, goods and services to
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employees free of charge or at markedly
reduced prices, employees' meals, awards,
social activities and pensions, if any.

Other Expenses

The term "other expenses" can cause
confusion. At first glance, it is a loose term -
for example, the expression "wages and
other expenses" could be interpreted as
"wages and all additional expenses incurred
in operating a facility". However, its meaning
is precise and refers to direct departmental
expenses incurred in the operation of a
department or service (rooms department,
sales office).

Rooms, Other Expenses

This category represents expenses other
than room payrolls as defined above, such
as room-cleaning supplies, guest supplies,
laundry, linen, reservation expenses, paper
supplies and travel agents' commissions.

Food & Beverage, Other Expenses

This category includes items such as china
and glassware, cleaning supplies,
decorations, guest supplies, laundry, linen,
music and entertainment, menus and
beverage lists, silver and uniforms.

Minor-Operated Departments, Other
Expenses

This category includes items such as
telephone  equipment rental, laundry
supplies, health centre and swimming pool
supplies, etc.

Undistributed Operating Expenses

This classification is used for (1)
administrative and general expenses, (2)
marketing expenses, (3) energy costs and
(4) property operation and maintenance
expenses. Each of these can be considered
as an individual entity. Some examples of
the expenses included are:

- Administrative and general expenses
which include cash overages or
shortages, commissions on credit cards,
collection charges, executive office
expenses, general insurance, postal
charges, legal expenses, trade
association dues, travelling expenses,
accountants' and consultants' fees.

- Marketing and related expenses which
include advertising, sales, promotion,
merchandising, public relations and
research, plus applicable travel and
entertainment expenses and supplies.

- Energy costs which include the cost of
electrical power, fuel, steam and water.

- Property operation and maintenance
expenses which include the cost of
repairing  buildings, electrical and
mechanical equipment and fixtures,
floor coverings, furniture, grounds and
landscaping plus the cost of electric
bulbs, mechanical supplies and removal
of waste matter.

Income Before Fixed Charges

For the purposes of this study, income
before fixed charges is defined as the total
of rooms department income, food and
beverage department income, minor-
operated department income, store rentals
and other income, less all undistributed
operating expenses.

There are thus three levels of profit in the
study. The first level is departmental profit
(rooms, food and beverage, minor-operated);
the second is gross income (the sum of
departmental profits plus store rentals and
other income); the third is income before
fixed charges (gross income less
undistributed operating expenses).
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